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Due to the late beginning of securities market in our country, intervened by 
administration at the beginning, securities market is under the condition of Seller's 
market, securities company’s selling sense is limited, or rather, there is anything but 
selling sense. With the further development of China’s economic reform, the 
securities market in our country has developed quickly in the past few years, market 
system has been improved, market’s guidance occupied an important position, the 
securities market has been turned into buyer’s market. The degree of market is being 
improved, the competition becomes more and more fierce. The role selling plays in 
the securities companies is more and more important. 
              Most of the companies mainly developed in Municipalities, Capital city, 
Special Economic Zones, causing the intensive companies in these areas, which 
results in the fierce competition in these areas. In comparison with the fact, the 
intensity of the securities companies is not so high in some small and medium-sized 
cities and Second-tier cities, so the market’s space is comparatively large. Faced 
with this situation, securities companies should know how to survive and develop 
better, in order to stand out in the small and medium-sized cities. 
The essay is aimed to apply 4P theory to doing some research, and put forward 
some effective marketing strategy by analyzing the present situation facing the 
securities companies in some small and medium-sized cities, which includes product, 
promotion, price, distribution, and relationship marketing, so as to put forward 
marketing policy suitable to the securities companies in the small and medium-sized 
cities. Finally, the essay uses Fuqing department of GFHF securities as marketing 
case to explain the conclusions in the essay. Meanwhile, state the development of the 
securities companies in small and medium-sized cities, and put forward a new road 
for them to increase their market shares. The suggestions from the essay is not only 














                                          
cities, but also provide theoretical and practical reference to the development of the 
securities companies in the small and medium-sized cities 
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